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Creating an Engaging Downtown Website: Best Practices for Community Connection

A great website isn’t just an online presence—it’s the heartbeat of your downtown community. Whether
you’re promoting local businesses, sharing events, or keeping residents informed, your Downtown
Development Authority (DDA) website should be a go-to resource for visitors and locals alike. But how
do you make sure your site is accessible, engaging, and easy to use? Here’s a guide to best practices that
will help you build a website that works for your community.

Make It Easy to Navigate

Ever visited a website and felt lost? That’s exactly what you want to avoid. A user-friendly design helps
visitors find what they need quickly. Keep these tips in mind:

e Simple Menus — Organize your navigation with clear, easy-to-read labels.
e Quick Search Feature — A search bar helps users locate information fast.

e Essential Information First — Your homepage should highlight upcoming events, local business
directories, and important news.

Ensure Accessibility for Everyone
Your website should be welcoming to all visitors, including those with disabilities. The law is also making
accessibility a requirement—by 2026 for larger communities and 2027 for smaller ones. To stay ahead:



e Use clear, easy-to-read fonts and high-contrast colors.
e Include alt text for images so screen readers can describe them.
e Ensure that all features work well with keyboard navigation and assistive technology.

Keep Content Fresh and Engaging
A downtown website should be more than just a static page—it should be a living, breathing reflection of
your community. Regular updates keep visitors coming back:

¢ News and Announcements — Keep residents informed about local initiatives, new businesses,
and upcoming changes.

e Event Calendar — Feature community gatherings, local festivals, and city meetings.

e Social Media Integration — Connect your website with Facebook, Instagram, and other platforms
so people can share and interact.

Make Your Site Mobile-Friendly

Most people browse the web on their phones, so your website needs to work smoothly on mobile
devices. Responsive design ensures your site adapts to different screen sizes, making it easy for users to
read and navigate whether they’re on a desktop or a smartphone.

Interactive Features for a Better Experience

Want to keep people engaged? Give them tools to interact with your site:

e Online Forms — Let residents submit feedback, register for events, or apply for permits directly
on your site.

e Business Directory — Feature local businesses with interactive maps and contact information.

e Live Video Streaming — Stream public meetings or downtown events for those who can’t attend
in person.

Security and Maintenance Matter
A website isn’t just about looking good—it needs to be secure and up-to-date. Protect your visitors and
their data by:

e Using SSL certificates to encrypt information.
¢ Running regular security updates and malware scans.
e Checking for broken links to keep navigation smooth.

Enhance Community Connection with Multilingual Support

If your community is diverse, consider offering translations in multiple languages. This ensures that all
residents and visitors can access important information in their preferred language, making your website
more inclusive.

Final Thoughts

Your downtown website should be a tool that fosters engagement, promotes local businesses, and
makes life easier for residents and visitors. By following these best practices, you can create a dynamic,
accessible, and informative website that truly serves your community. Take a look at your current site



and see where you can improve—it’s an investment in the future of your downtown!
Does your DDA’s website meet these best practices? If not, now’s the time to refresh and revamp your
digital presence!



